


WORK 7 ©2014 
Parsons The New School for Design
66 5th Ave
New York, NY 10011

All rights reserved. No part of this
publication may be reproduced in any
manner without permission.

All images of student work appear
courtesy of the students. Copyright
Parsons The New School for Design

ISBN 978-0-9837425-0-0

Cover Image:
Hospitality Proposal by Amy Reiff
Interior Design Studio 3
Faculty: Hayes Slade



AAS Interior Design

Parsons 2014

WORK 7

The  
Public 
Interior



Table of  
Contents



Letter from the SCE Dean

Letter from the Editor

Alum/Faculty  
Collaboration: Heidi Hoerig 
and Augustus Kim Wendell 

Pedro Barillas

Caroline Pogue &  
Kellyann Hee

Ana Paula De Alba 
& Lisa Cady 

Andrea Alisie

Pranati Jain

Elena Veneti

Sarah Mendel

Natasha De Ruyter

Nathan Cuttle

Eleonore Pillet

Pamela Mah

Eleonore Pillet

Jacqueline Goncalves

Vinita Bakhale

Amy Reiff

Nathan Cuttle

Kellyann Hee

Adena Teitelbaum

Ana Paula De Alba

Nandini Bagchee: Public 
Interior: The (Un)Real 
Estate of ABC No Rio 

Featured Alum:  
Antonia Hollerbach

Featured Faculty:  
Hayes Slade

Faculty

Acknowledgments & 
Credits

Recent Awards

06
08
10 

 

16
24 

28 

32
38

40
44
50
52
56
58

60

66
70
72
74
78
82
88
92 

 

106 

112 

122
128 

130



Letter from 
the SCE Dean

Brian McGrath
Dean, School of Constructed Environments



7

Work 7: The Public Interior is the seventh volume of a journal founded and 
edited by Professor Johanne Woodcock, the Director of the Associate  
of Applied Science in Interior Design (AAS ID) program at Parsons The 
New School for Design. AAS ID draws most of its students from other 
professions and disciplines who are looking for greater challenges and 
rewards. With a focus on rigorous professional preparation, Professor 
Woodcock skillfully curates a series of thematic studios each year, sending 
graduates into the profession with new questions and areas of inquiry. The 
Work series captures and archives the history of these yearly inventions.

The timely theme of the public interior points to the proliferation of  
intimate activities in public space and the intrusion of the public realm into 
the most private aspects of our lives. These phenomena grow out of  
the social movements around youth, gender, race and sexuality starting  
in the 1960s, and are aided and abetted by more recently developed 
systems of digital communication. When the discipline of interior design 
was inaugurated at Parsons at the turn of the last century, interior design 
and décor functioned to insulate inside from outside, creating comfortable 
cocoons for escape from the industrial metropolis but today it is rare to see 
a new apartment tower designed for New York without floor to ceiling glass.

The School of Constructed Environments comprises four disciplines—
interior design, architecture, lighting and product design—that are 
part of the rich intellectual context of The New School. The social, 
performative and political questions posed by the design projects and 
critical essays in this volume both inform and are informed by the wide 
array of Parsons and New School degree programs in Design, performing 
arts, socialresearch, the humanities and public policy. The New School 
has always been at the forefront of creative action-based research in 
the context of new societal challenges. Work 7: The Public Interior is an 
important part of the institutional and civic legacy of The New School 
and New York City.



Letter from  
the Editor

Johanne Woodcock
Director, AAS Interior Design



9

Boundaries between private, public and common spaces have shifted, 
sometimes overlapping, sometimes merging: my recent meetings often 
take place in a public coffee shop, and my headphones create, private 
space, no matter where I am.

Airports have museums, full-scale playgrounds and five-star restaurants, 
while art museums offer film and theater, restaurants and shops. Office 
workers enjoy snack bars, gyms and childcare. And so it makes perfect 
sense that WORK7 would focus on The Public Interior. 

We start with a project that AAS Alum Heidi Hoerig and AAS Faculty 
Augustus Kim Wendell are working on in Guinea and Senegal. As two of 
the four partners in the African Urban Development Group (AUD) their 
projects include the hotel, housing and urban center shown here.

Student work that follows includes proposals for redevelopment of 
Manhattan’s abandoned Fulton Fish Market, which suffered serious 
damage during Hurricane Sandy. The goal was to repurpose the building 
as a physical fitness center. Designs for a “pre-lobby” outside the building 
include viewing platforms, electronic charging stations, bike stops and a 
dock scaled for people to enjoy the river site.

Another project focused on physical fitness was planned like a pop-up 
store to be inserted into vacant office space in a Manhattan high rise. 
Other projects in WORK7 address co-housing. Here, the challenge was 
to develop a prototype that would offer efficient shared space for eating, 
bathing and common lounges. 

In “Public Interior: The (Un)Real Estate of ABC No Rio” Nandini Bagchee 
looks at Manhattan’s alternative art space ABC No Rio, from its founding 
by artists who broke into a city-owned building to install an exhibit to its 
current incarnation as a successful non-profit space that still operates as  
a “collective of collectives.”

Featured alum Dr. Antonia Hollerbach (2007), CEO of Universalprojekt, 
an international design firm based in Germany, shares some of her recent 
designs, including retail spaces and an entertainment venue.

Finally, the work of featured faculty Hayes Slade, of Slade Architecture, 
includes a residential project, the Barbie Store in Shanghai, and the Virgin 
Atlantic Clubhouse at Newark Liberty International Airport, which won 
an Interior Design Magazine Best of Year Award.

Enjoy!
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AUD single family model home | Conakry, Guinea
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Heidi Hoerig & 
Augustus Wendell
Africa Urban Development
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El Mansour Cinema redevelopment  
Dakar, Senegal 
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Africa Urban Development (AUD) is an international 
development company focused on sustainable design 
in West Africa. Projects in development include  
government and private housing developments in 
Guinea, hotel and office developments in various West 
African cities, and a renovation and expansion of the 
historic El Mansour cinema in Dakar Senegal into a 
cutting edge screening and cinema education facility.

AUD is currently working in partnership with the 
Guinean government on several regional and urban 
development initiatives. Recently AUD has joined an 
Indian construction conglomerate and Indian foreign 
development bank to partner with the Guinean  
government and develop the first mortgage-based 
home development in the country’s history. AUD  
is providing counsel on sustainable urban design and 
growth, culturally sensitive approaches to site and 
community development, and design and construc-
tion management services.
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A series of model residential projects have been devel-
oped to answer needs at various densities and income 
levels. In all cases AUD has mandated sustainable prin-
ciples, specifications and products be at the forefront 
of the design dialog. Construction practices for these 
developments include pioneering prefabricated panel 
technologies that will develop a local skilled labor force 
and establishing Guinean panel factories. Through 
these efforts AUD is firmly committed to a healthy  
and forward thinking model of urban development in 
the fast changing west African region.

AUD LLC is a non-profit corporation with four part-
ners: Ousmane N. Keita, Heidi Hoerig, Augustus Kim 
Wendell and Cyrel Toure. AUD LLC is based in New 
York and in Conakry, the capital of Guinea. Ms. Hoerig 
is an alum of the AAS Interior Design program and  
Mr. Wendell is a faculty in the program.

International Business Hotel | Conakry, Guinea
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Pedro Barillas
FreeMan Hotel

The cafe racer, a type of motorcycle custom designed 
for urban areas, is the inspiration for the FreeMan 
Hotel. The cafe racer was born in London in the 1960s, 
when riders reassembled parts of used bikes to create 
a new compact and lighter motorcycle with a more 
aerodynamic posture. The cafe racer quickly became a 
world standard and its basic form is now mass-produced 
by several manufacturers.

Like the cafe racer, The FreeMan Hotel has been 
stripped to its simplest elements. It is located in New 
York City’s Hell’s Kitchen, where rebels and noncon-
formists have flourished ever since it was first populated 
by immigrants working in the shipyards and factories 
of the area. As the area evolved, its residents developed 
mechanical skills and an appreciation for detail and 
craft, much like the original makers of the cafe racer. 

The FreeMan Hotel fully expresses this concept. Its highly 
sophisticated aesthetic is created by combining very 
basic materials in a restricted color palette with the 
highest possible level of craftsmanship. Pubic spaces, 
such as the bar and fully equipped gym, and private 
areas like the multilevel guest rooms, are complex  
and intriguing, highly designed but never at all fussy.

The FreeMan Hotel celebrates Hell’s Kitchen, combining 
its nonconformist past with the more glamorous present. 
The hotel fits perfectly into the area’s very active night-
life, with many bars, clubs and restaurants that cater to 
the neighborhood’s large gay population,—who identify 
themselves as rebellious in their own way

Faculty: Adam Rolston & Andrew Herbert
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Designer at Anthony Perrotta Design | pedjbarillas@gmail.com
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PARC, INC. is a lifestyle brand and wellness spa that 
disrupts the traditional high-rise office experience. 
It is created for city dwellers, with their demanding 
careers, active nightlife, and crowded commutes. 
PARC, INC. provides newfound access to the experi-
ences of nature that most urbanites are deprived of—
the feeling of bare feet sinking into the mud and skin 
baking in the sun, and of lying in a swaying hammock 
against a beautiful view. 

Responsive to the needs of its clientele and creatively 
employing the resources of the city, PARC, INC. utilizes 
vacant office space in midtown that resulted from the 
Great Recession of the early 2000s. This strategic use 
of space to satisfy the needs of an urban population 
places PARC, INC. conveniently in the middle of it all, 
in prebuilt office spaces that are readily available and 
accessible to its metropolitan clientele.

The design takes this unlikely location into account, 
allowing structural and natural materials to interact 
with one another almost as they would in nature, 
thus creating unique spaces within the mundane, 
column-gridded shell of the modern office. A central 
boardwalk, made from reclaimed lumber, carves its 
way throughout the expansive area, passing over a 
wet zone to capture moisture and create a cavernous 
Mud Lounge for mud spa treatments and personal 
mud-wrestling training. The reclaimed-wood element 
then fractures into faceted planes beneath UV lights 
to create an open and reflective Sun Patch for lunch-
break sunbathing or after-work field games.

Caroline Pogue  
& Kellyann Hee
PARC, INC.

Faculty: Douglas Grieco, Brad Groff & Augustus Kim Wendell

Caroline Pogue | Product Development at Madeline Weinrib | Degree(s): BA Washington 
University in St. Louis, Art History | crpogue@gmail.com

Kellyann Hee | Junior Designer at Soho House | Degree(s): BA University of Arizona, 
Studio Art | kannhee@gmail.com 
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SECTION A

SECTION B

SECTION C

SECTION D
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Ana Paula De Alba 
& Lisa Cady
UNUM

Faculty: Douglas Grieco, Brad Groff & Augustus Kim Wendell

Ana Paula De Alba | Works at Suzanne Shaker Inc. | Degree(s): BA, Universidad  
Anahuac, Mexico City, in Hospitality Management | ap.dealba@gmail.com

Lisa Cady | Works at Peter Pennoyer Architects | lisa@lisacady.com

This new typology in a healing and escape center is 
inspired by an ancient recovery technique known as 
exposure therapy. In exposure therapy, the individual 
is exposed to his/her greatest fears in a safe space in 
order to overcome their anxieties, and consequently 
to heal and become an improved, more secure and 
conscious human being.

This project is located in the New London Ledge 
Lighthouse, a structure built more than a hundred years 
ago on the coast of Connecticut. In this remote location, 
little exposure to or contact with the outside world 
is possible. This removal from day-to-day experience 
reinforces the connection between the individual and 
his/her deepest self.

This design addresses four common human phobias: 
nyctophobia, the fear of darkness; aquaphobia, the 
fear of drowning; claustrophobia, the fear of enclosed 
spaces; and acrophobia, the fear of heights.

The UNUM allows users to engage and overcome those 
fears by translating their phobias into contemplative  
programs that are expressed in four spaces: a Projection 
Bar, Climate Baths, Climbing Navigation, and the 
Garden Library.

The healing center is divided into levels that progress 
vertically, starting with the Projection Bar on the 
lowest level, moving up consecutively to the upper-
most level, where the Garden Library is located.  
A spiral staircase serves as the connector and spine  
of the healing center. 
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Recovery from damage caused by Hurricane Sandy has 
been a long and difficult process, raising concerns about 
the potential vulnerability of the waterfront area in 
case of a new storm. Current planning fails to address 
impacts such as the power outage that occurred when 
a Con Edison plant exploded in Lower Manhattan, leaving 
250,000 customers without power for more than a week.

This project provides amenities for tourists and visitors 
under normal conditions while furnishing vital services 
during an emergency. It consists of a charging station, 
designed to provide information and charging for 
digital devices, and a hostel that can be converted into 
an emergency shelter. Pier 15, the upper deck, offers 
protection against flooding.

The digital charging station creates its own electrical 
power by wind turbine. In emergencies, it also provides 
a place for people to congregate and share experiences 
and information. The charging station allows users to 
leave their devices to charge while safely locked in a cell. 

Usually, a hostel is divided in two areas: public and pri-
vate, but in this hostel/shelter there is a gradient tran-
sition from public to private. The spaces are separated 
by a functional and decorative shelf system that per-
mits a visual connection. The conversion of the hostel 
into a shelter that can accommodate more people is 
accomplished by combining the hostel bedrooms and 
the semi-private area to create additional sleeping 
space with a more private character.

Andrea Alisie
Fulton Street Hostel/Shelter

Faculty: Egbert Chu & Will Choi 

Designer at Bluarch. Degree(s): BA University of Art and Design, Romania, Sculpture |  
alisa738@newschool.edu
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Works @ ASH NYC | Degrees: Interior Design, Parsons New School for Design,
University of Texas @ Austin. Studio Art. BA. 2011 | mollygthompson@gmail.com

The intention of the Fulton Pier Project is to bring the 
people of Manhattan, New York City’s most densely 
populated borough, closer to the water and to remind 
them of its benefits. The Water Lodge is designed to 
reflect the movement of waves, taking visitors slightly 
away from the pier and onto the water itself. The Water 
Lodge allows visitors to pass through a procession of  
rituals that are performed using water. These rituals 
produce a sense of spiritual, mental and physical healing. 

The spacious and tranquil nature of the space, the 
flowing structure that allows visitors to relax in a way 
that communes with the water below, and the subtle 
water display take visitors into a world that is foreign 
to the city, allowing them to fully immerse themselves 
into the environment and to rejoice in its offerings. 

The space is also developed as a multipurpose water 
station designed to encourage other activities that 
take advantage of the water, including kayaking, 
swimming and sunbathing at the pier. 

Faculty: Egbert Chu & Will Choi 

Pranati Jain 
Water Lodge

Internship at Selldorf Architects | Degree(s): BD(Bachelor of Design), National Institute of 
Fashion Technology, India, Accessory Design | jainpranati@gmail.com 
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Works @ ASH NYC | Degrees: Interior Design, Parsons New School for Design,
University of Texas @ Austin. Studio Art. BA. 2011 | mollygthompson@gmail.com

The Fulton Fish Market was established in 1822 on the 
Lower East Side of Manhattan, and it remained there 
until 2005, when the fish market was moved to the 
Bronx. This project repurposes historic structures that 
remain in downtown Manhattan. 

While it is accessible by subway, bus, car and on foot, 
BIKE/SHOP was developed from a different point of 
view, giving bicyclists the opportunity to experience 
the exterior and interior space as a pedestrian would. 

Outside the structures a sculptural space accommo-
dates cyclists for a short stop. The sculptural elements 
are designed to provide a space on the right side for 
cyclists to lace their shoes, or even to rest their feet. 
For the left side, an armrest is at an appropriate height 
for cyclists to talk on the phone. The primary purpose 
of the sculptural exterior is to provide opportunities 
for cyclists who want to send a quick email, have a bite 
to eat, or be in touch with a friend. 

In order to promote wellness, even within the context 
of an urban mall, the shopping mall is accessible by 
cyclists as well as pedestrians. The historic building 
envelope is retained, sliced horizontally into four 
floors that are connected by ramps. This makes every 
floor accessible for bicycles, providing spaces for 
both pedestrians and cyclists. Bike stops are placed 
throughout the shopping mall to make it easy for bicy-
clists to ride or to stop for a while. 

Elena Veneti
Bike/Shop

Degree(s): MSc in Landscape Architecture, BS Agriculture University of Athens. | 
elenaveneti@gmail.com

Faculty: Egbert Chu & Will Choi 
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Faculty: Egbert Chu & Will Choi

South Street Seaport is a historic New York City 
neighborhood, with early-19th century buildings 
and modern shopping malls. It is located adjacent to 
the East River but from most points in the Seaport 
we cannot actually see the river, largely because it is 
obscured by the FDR Drive, a six-lane highway. 

The initial approach was to design around this problem 
and to offer alternative views. The viewing tower 
frames views that emphasize the diversity and scale of 
lower Manhattan. 

Blocked views are treated as an opportunity rather than 
a problem by creating a space that houses both an art 
gallery and an artists’ studio. Throughout the gallery 
experience, visitors have a “view” at different heights 
and strategic locations of the artists working, which 
allows viewers to take note of different elements. 

For example, in a close view at ground level viewers 
may notice the details in a particular artist’s stroke. 
From a higher level, viewers can observe several artists 
working, and they compare their work or aesthetic 
styles. From a perspective high above, they may notice 
the circulation, structure or spontaneous opportunities 
afforded by the environment. At the same time, the 
artist views the visitors through these same strategi-
cally placed openings. Ultimately, the space bridges the 
gap between the production and presentation of art.

Sarah Mendel
The Wellness of Viewing

Project Coordinator at 246 Front LLC | Degree(s): BA from Colgate 
University in International Relations. | mendel.sarah@gmail.com
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Natasha DeRuyter
Crew Dock

Internship at AVROKO | Degree(s): BA University of Toronto; English Literature & History | 
natasha.deruyter@gmail.com 

Faculty: Amanda Schachter & Sean Arrasmith

A rower paddles down the river, propelling the boat 
forward. The oars dip in and out of the water piercing 
the surface to create a pattern of lines, which grow in 
size and scale. This progression of scale was the inspi-
ration for this space.

CREW, a training facility for rowers, is situated on 
Manhattan’s East River in the central ferry slip of  
the Battery Maritime Building. CREW marries the 
indoor and outdoor elements of the sport with an 
indoor rowing studio and a boat-launch ramp.

An indoor rowing tank protrudes from the second 
floor through the ceiling below, welcoming visitors 
when they enter the lobby. When the rowing tank 
is in use, the rowers’ speed, endurance and physical 
exertion are expressed by a red gradient light, with 
the darkest red representing the most challenging 
moment of a stroke, creating connection between the 
rowers and their teammates who are watching from 
below. The small stroke of the oar creates a large visual 
effect, reflecting the achievements that can result 
from small, individual movements.

The design of the rowing studio is inspired by the  
balance, symmetry and nature of rowing itself. The 
shadows cast throughout the space by the etched 
sides of the studio mimic the reflection of light on 
water, evoking the experience of rowing outdoors. 
The boathouse interior employs a similar pattern  
on white resin panels. Its greater scale reflects the  
experience of the rowers as they move from the inte-
rior of the studio to the river outside.
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Concept Diagram
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Principal at Nathan Cuttle Design| Degree(s): AAS Georgia Perimeter College, Business 
Administration | nathancuttle@gmail.com

Nathan Cuttle
Boot Shop

The concept of “masculinity” inspires the aesthetic and 
materials selected for the space which is designed to 
appeal to the male New Yorker, from rugged to refined, 
and characterizes the boots to be sold in the space. 

This project grew out of a process of developing a 
conceptual model for a retail display system for men’s 
boots. The display system was created to be inserted 
into a space under the High Line, a park built on an 
historic elevated former rail line in New York City. The 
spatial planning was informed by the articulation of 
the display system within the space, and how it could 
speak to the overall architectural language of the space. 

The system consists of three sizes of lumber that  
make up the display components, screening, walls, 
floor, and doors. Whereas the materials used the 
products to be sold and the architectural space are 
natural and traditional, the efficient design and  
production of the display system is the result of 
sophisticated processes. Cut lists are generated to 
speed up the process of assembly and control costs. 

Faculty: Bren Gálvez-Moretti
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Fixed challenges the traditional relationship between 
art, design and shopping by questioning the traditional 
definitions of space in a bike shop. The first step was 
designing a versatile display system that could accom-
modate a variety of bike parts. Drawing inspiration 
from a Pin Pression toy, the Fixed display system uses a 
structure of wooden dowels that can be pushed, pulled, 
added or removed at will to conform to any bike piece 
or bike as a whole. The dowels are fitted through a thin 
freestanding metal screen allowing for a dual-use of 
the display wall—a product shelf on one side doubles 
up as garage storage on the other, the shape created 
by removing several dowels accommodates bike 
wheels on either side.

The “Fixed” display is inserted beneath Manhattan’s 
High Line, a park built on an elevated railroad structure. 
It provides the framework for the three main program-
matic components of the bike shop: a display area, a 
bar/lounge and a repair shop. The display links these 
various components/experiences by creating an over-
head structure that weaves itself through the screens, 
becoming both ceiling and wall. As such, the Fixed 
bike shop provides a functional, versatile and aesthetic 
solution to the traditional retail program while linking 
art and design within the shopping experience.

Faculty: Bren Gálvez-Moretti

Eleonore Pillet
Fixed

Degree(s): BA University of California at Los Angeles, Art History | ecpillet@gmail.com
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Designer  at Grade Architecture and Interiors | Degree(s): B Ed University of Alberta, 
Studio Art | pmah.1023@gmail.com

Faculty: Bren Gálvez-Moretti

Pamela Mah
Tea Shop

The concept for this retail project was slow space.  
The customer should really slow down and enjoy the 
full experience of tea: the smell, the flavor and the 
feeling of drinking tea in a special environment. The 
customer’s experiences of the tea would help curate 
the space. 

The space starts with a display system for loose leaf tea. 
The system is based on a panel that holds test tubes  
of loose leaf tea that allow a customer to smell various 
types. The panel would be back lit and inset into a  
concrete frame. In the middle of the space customers 
can see the colors of the tea, sample it and place orders. 
As they continue through the space they encounter a 
ramp that leads them into the tea room. 

Running along the wall of the ramp and in the tea room 
is an inset planter for fresh tea plants. The tea room is 
set into the ground and the furniture is slightly lowered 
to represent a Japanese tea house experience. 

Tea Shop is designed to be constructed beneath the 
High Line, a verdant park built on an historic elevated 
train track in New York City. Complementing the 
historic structure of the High Line, the main materials 
throughout Tea Shop are concrete for the walls and 
display systems, bleached oak for the flooring, and 
areas of glass. The only color in the space comes from 
the actual product itself.
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Degree(s): BA University of California at Los Angeles, Art History | ecpillet@gmail.com

The Oyster Bar provides an excellent and beautiful 
dining experience while tackling the issue of sustain-
ably storing and recycling oyster shells within the 
dining space. The Oyster Bar does not separate the 
restaurant from its social initiative. 

Shelling and eating oysters is part of a cycle that not 
only promotes the growth of more oysters, but also 
has a role in the cleanup of the waters of the Hudson 
and East Rivers. Once the oyster shells have dried for 
six months, they can be returned to the water, creating 
reefs to which baby oysters will cling and grow. An adult 
oyster can filter up to 50 gallons of river water a day. 

The design of the Oyster Bar combines the imagery of 
oyster traps with sophisticated technological systems 
to seamlessly blend dining experience with sustainable 
practice. A system of pulleys allows the use of wire 
oyster cages as both a highly textural ceiling and as 
tables, while the second floor invites the diner into  
an environment that engages the structure of the 
oyster cages. As the smell of drying oyster shells can 
be quite overpowering, the restaurant incorporates 
a versatile system of pivoting doors that allow for the 
control of airflow throughout the restaurant. 

The Oyster Bar synthesizes an aesthetic sophisticated 
and enjoyable experience for diners with a practical 
and sustainable enterprise through inventive techno-
logical systems. 

Eleonore Pillet
Oyster Bar

Faculty: : Anne Nixon and Christopher Teeter
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Faculty: Nadia Elrokhsy & Cary Ng 

Economic pressures lead people to find creative ways 
to connect, putting emphasis on social networks rather 
than possessions. Research has found that this “living 
with less” mentality, which focuses on meaningful rela-
tionships and shared work, can help make us happy and 
therefore healthy. FitFuture responds to these contem-
porary trends by creating a co-housing solution. 

FitFuture encourages movement, flexibility and 
healthy eating. It promotes overall wellness while 
saving energy, water and money by sharing food, 
appliances, and household products, using resources 
efficiently while supporting individuals both socially  
and physically. The idea: to enjoy more (larger spaces 
and greater convenience) for less (reduced environ-
mental and economic impact) while promoting a 
“wellness” lifestyle. 

Through the design of “parkour” structures such as 
walls, seating, stairs, rails, etc., exercise and movement 
are incorporated into daily activities. For example,  
the use of the main staircase is encouraged, saving 
electricity and burning calories. 

Stairs and ramps encourage heightened physical activity, 
the roof is used for food production and exercise, and 
the use of shared kitchen and bathrooms provides  
significant savings. FitFuture is indeed fit for our future.

Jacqueline Gonçalves
FitFuture

Works at MR Architecture & Décor | Degree(s): BS Boston University, Management,  
Entrepreneurship and Accounting | jacqueline.goncalves@gmail.com
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Vinita Bakhale
Our Valley Brooklyn

Faculty: Nadia Elrokhsy & Cary Ng

New York City’s housing market is currently running 
out of one-person and two-person apartment units. 
This creates a serious disconnect between the city’s 
rapidly growing population and units available to those 
hoping to secure housing. At the same time, environ-
mental consciousness and sustainable living are vitally 
important causes.

With these sociological, economic and ecological 
considerations in mind, Our Valley Brooklyn has been 
designed as a sustainable co-housing community. It 
provides aesthetically pleasing and functional spaces 
that embody sustainable social and material practices. 
Elements of nature have been incorporated into the 
design in all areas.

One- and two-bedroom apartments feature adequate 
storage space, small lounge areas, beds, desks, and sinks. 
Shared amenities include a kitchen, dining space, a 
viewing room, an area of benches for co-operative edu-
cation and exchange, bathrooms, and a rooftop garden.

Rough bark, wood, growing, climbing plants and 
abundant natural lighting used throughout the space 
make the Our Valley Brooklyn community feel as close 
to nature as possible. Residents feel empowered when 
they reuse, recycle, and produce resources, spaces, 
and materials.

bakhalevinita@gmail.com
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Faculty: Hayes Slade

Amy Reiff
Oasis Hotel
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The Oasis Hotel is a holistic health retreat located on 
the waterfront in Williamsburg, Brooklyn, featuring 
a two-story hammam—a “Turkish bath” created for 
cleansing and relaxation. The Oasis offers a full spectrum 
of spa services, detoxification and fitness and medita-
tion programs, with space for relaxation and introspec-
tion amidst gardens and reflecting pools, for both hotel 
and day-pass guests. New York is a perfect location. 
There are few tranquil, health-renewing experiences 
for busy New Yorkers, and there is a particular demand 
by Williamsburg-bound visitors for a hotel that is not 
oriented toward hipsters and late-night parties. 

The challenge was creating a place for rejuvenation 
and tranquility in a city known for its constant buzz. 
A contemplative atmosphere was achieved through 
developing a sense of discovery, privacy, and separa-
tion from external concerns. Interconnected pathways 
allow guests to explore naturally enclosed recesses, 
while the tiered hammam provides a vantage to seek 
out unoccupied pools that provide an unobstructed 
view of the waterfront and sense of seclusion while 
in use. Guests entering The Oasis are drawn into the 
center of the hotel upon entering, turning a corner and 
losing sight of the outside world. 

Water is a major element. Water is reflective— 
literally, providing expansive mirrored vistas, and  
metaphorically, for its unique tendency to invoke 
 contemplation—and is a medium for cleansing.  
The hotel’s waterside location makes a strong  
connection between the extensive use of water in  
the interior and its natural presence outside. 

Works at Gensler | Degree(s): BBA University of Notre Dame, Accountancy |  
amyereiff@gmail.com
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Principal at Nathan Cuttle Design| Degree(s): AAS Georgia Perimeter College, 
Business Administration | nathancuttle@gmail.com

Faculty: Hayes Slade 

The Studio hotel is the result of a collaboration among 
a group artists living and working in the Williamsburg 
section of Brooklyn, a center of indie music and the 
newest trends in art and culture. Beginning in the 1970s, 
artists and musicians were drawn to Williamsburg by low 
rents and large available spaces. This continued, as  
artists’ neighborhoods such as SoHo and the East Village 
became unaffordable. Rezoning in 2005 opened the 
area to significant development.

The Studio was developed by a group of artists in order 
to create a collaborative live/work environment for 
themselves. As a group, the artists invest in purchasing 
the building and renovating it as a specialty hotel. 
Guests at The Studio can experience first hand the 
workings of an art studio and what it is like to live 
among artists. 

The design is inspired by the austere architecture of 
the existing building, maintaining the simple and clean 
aesthetic. This is achieved by retaining the look of the 
original building and creating the new spaces using 
common building materials with extremely high and 
refined level of craftsmanship. The artists’ subculture 
that formed during the early 1990’s informs the com-
munal and carefree attitude of The Studio, while the 
rebellious, creative, and edgy artists that make up the 
diverse community define the identity.

Nathan Cuttle
The Studio
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Faculty: Adam Rolston

Kellyann Hee
Hôtel Quoi

Seducing the elusive elite through oversized tinted 
windows, the Hôtel Quoi serves as an exclusive hang-
out for the restless bourgeoisie to come and play in 
Manhattan’s fashionable meatpacking district.

Hôtel Quoi draws its playful and mysterious narrative 
from Yves Saint Laurent’s iconic Le Smoking, the 
world’s first tuxedo designed for a woman. For the 
woman wearing Le Smoking—challenging, bored, and 
looking for trouble—the tuxedo is a flirtatious way to 
blur the line between masculine and feminine.

The design of Hôtel Quoi translates the social life of 
Saint Laurent’s customer into an interwoven narrative 
that plays out throughout its public and private spaces. 
In the public areas, various curated glimpses into 
the upstairs private lounges lure the hotel guests up 
the hidden stair and into the main bar that remains 
obscure, carved within the dark space. Here the 
nightlife scene, removed from the lobby area, is more 
intense. The private entry/exit corridor is reserved for 
upstairs-lounge guests to facilitate circulation from 
inside out and outside in.

While the public spaces entice guests to move from 
light, realistic forms to darker, more abstract ones, the 
guest room does the opposite. Switching to a narrative 
that involves just a few people, dark, abstract shapes 
provoke interest by partially concealing brighter 
spaces, where personal items are framed and turned 
into display pieces. Simultaneously, the guest who 
inhabits the space is rewarded with various framed 
peek-a-boo moments. The room seems to say, “Enter 
in suit, play, remove suit, continue as you please.”

Designer at Soho House | Degree(s): BA University of Arizona, Studio Art |  
kannhee@gmail.com
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FEX URBIS is a long-term stay residential-hotel proposal 
for New York City’s Lower East Side. The immigrant 
history of the Lower East Side combined with its 21st 
century culture, arts and nightlife led to the inspiration 
for the design. The Lower East Side is also famous for 
its urban art; the tattoo is one of its many forms.

The design uses the linear and graphic elements of 
the tattoo to create a monochromatic space that plays 
with two-dimensional graphics in a three-dimensional 
world. Once scorned as a mark of rebels and outcasts, 
the tattoo is now popularized by celebrities. The 
hotel’s name is derived from this concept. It is taken 
from a phrase often used to describe the Lower East 
Side: “fex urbis, lex orbis” (from the dregs of the city 
comes the rule of the world).

The focus of the hotel’s lobby is its bar, which serves 
both visitors and neighborhood residents. FEX URBIS 
offers its guests the feeling of being a local who is  
in the know. The bartender acts as reception and the 
doorman serves as the concierge. 

Guestrooms embrace the new era of the micro-apart-
ment. With full amenities for a long-term stay, the 
feature art wall opens up into a full kitchen and enter-
tainment center. The lines of the illustration form the 
outlines of “illustrated” furniture pieces, allowing the 
guest to pull out an eight-person dining table with 
stacking chairs, a work area, a full kitchen with counter 
space and plenty of storage.

Faculty: Adam Rolston & Andrew Herbert

Adena Teitelbaum
Fex Urbis 

Internship at AVROKO | Degree(s): BA University of Pennsylvania, Cultural History |  
adena.teitelbaum@gmail.com
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Works at Suzanne Shaker Inc.| Degree(s): Universidad Anahuac, Mexico City,  
Hospitality Management | ap.dealba@gmail.com

New York City’s SoHo district is now an upscale neigh-
borhood of trendy shops and elegant hotels, but it has 
a long history. During the 19th century, homes built in 
the 18th century were replaced by cast-iron buildings 
that served at one time or another as retail stores, 
hotels and spaces for manufacturing. By the 1970s, 
these buildings began to be “ taken captive” by artists, 
becoming their homes and studios, and this strong 
manufacturing and artistic flavor still gives the area its 
unique character. 

This historic imprint provides the background for the 
37G Hotel, and the iconic Leica camera provides the 
inspiration. The formal and collateral qualities and 
meanings of the Leica became pivotal points for design 
decisions throughout the creative process.

The intriguing, sometimes mysterious spaces of 37G 
create intangible prismatic forms in which object and 
image can be confused. Repetitive geometric forms in 
public spaces evoke the metallic body of the camera, 
and the palette throughout—generally monochromatic 
but with sporadic dashes of color—evokes the reflection 
of the lens.

Overall, the aesthetic of 37G is reflected in certain 
concepts that evoke the iconic Leica and the cast-iron 
neighborhood of SoHo: frame, prism, geometric 
patterns and textures, a monochromatic palette and 
angular spaces are the crucial design.

Ana Paula De Alba
37G Hotel

Faculty: Adam Rolston & Andrew Herbert
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Public  
Interior: 
The (Un) 
Real Estate 
of ABC  
No Rio

Fig. 1



Public  
Interior: 
The (Un) 
Real Estate 
of ABC  
No Rio

In December 1979, a group of artists broke into a city-
owned property in the Lower East Side and installed an 
exhibit, The Real Estate Show. The works displayed by 

the artists expressed outrage at the exclusionary housing 
and land use policies of New York City that had destroyed 
neighborhoods and rendered many of the city’s poor home-
less. The artist’s manifesto announced their anti-institu-
tional stance, but even as the show was being shut down  
by the police, the housing and preservation department 
(HPD) of the City of New York offered the artists the use of 
an alternate space: the first floor of a four-story tenement 
building in the same neighborhood. The artists accepted 
the offer and formed a volunteer-run art center at 156 
Rivington Street and named the place ABC No Rio1. [Fig.1]

This essay examines the idea of a public interior produced 
over a period of thirty years by a fluctuating collective of 
activists and artists. The building and its community were 
melded in a catalytic moment when the municipal govern-
ment, despite its antipathy to squatters, saw an arts center 
as a temporary way to improve the value of a neighborhood 
depleted by years of neglect. ABC No Rio made the most of 
this opening to develop the building as a venue for experi-
mentation and exhibition for local artists. What began as 
an impromptu occupation of city-owned property and a 
critique of real-estate speculation paradoxically crystallized 
into an institution in its own right.

The means by which ABC No Rio became a tenant of New 
York City was fortuitous but not completely unusual at 
the time. The disinvestment in real estate escalated by the 
fiscal crisis of the 1970’s led private owners to abandon 
their buildings. As landlords defaulted on loans and stopped 
paying taxes, the city seized their assets. By the late 70’s the 
city had become de-facto owner of several thousand residen-
tial and commercial properties2. 

By Nandini Bagchee
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Not just an alternative 
space but a place: 
1970’s
The emergence of collectives such as 
Colab3 seeking social change through 
political art-actions was a radical-
ized outgrowth of the alternative 
art movement of the 1960’s and 70’s 
in New York. Artists reacting to the 
discriminatory policies and the lim-
itations of museum-sanctioned art 
looked for alternate venues to pres-
ent their work3. The idea of an alter-
native (art) practice in the context of 
post-industrial New York was fueled 
by state and federal subsidies and the 
affordability of commercial lofts in 
Lower Manhattan4. The diverse col-
lective art undertakings were often 
tied directly to the physical space of a 
gallery or studio5. 

In a familiar pattern of gentrification, 
the presence of artists and galleries 
in former manufacturing locations 
effectively raised real estate values 
and priced out the artists themselves. 
The Real Estate Show was conceived 
with this awareness6. By targeting 
real estate, the artists felt they were 
finding common cause with the 
residents in the then mainly low-in-
come neighborhood and reclaiming 
public property. The exhibiting 
artists, collaborating with resident 

citizens, pushed against the city’s 
policy by attempting, in the words of 
participating artist Becky Howland, 
to create not just another art gallery 
but a “Citizens Center.”7 Thirty years 
later, the building houses a perfor-
mance space, a computer room, a  
dark room, a printmaking facility, 
and a meeting place for young activ-
ists from all over the city. [Fig 2]  
A fuzzy miniature of Howland and 
her octopus paste-up is tacked on 
the second floor of the ABC No Rio 
building as a reminder of its inspired 
beginnings. [Fig 3]
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A community of artists in 
search of the public: 
1980’s8

The early years of the building’s 
history were marked by a flurry of 
short artist-curated shows built upon 
concepts of coming to grips with the 
living conditions and social realities 
of the neighborhood. Burnt-out build-
ings, drug-related violence, and the 
lack of basic amenities were themes 
explored in the early shows. The 
ad-hoc curation of these shows and 
the deliberate foregrounding of the 
deteriorating walls and ceilings inside 
ABC No Rio were a conscious coun-
terpoint to the freshly sheetrocked 
industrial gallery spaces of the down-
town Manhattan loft districts. [Fig. 4]

The artists, having procured a month-
to-month rental of the storefront, 
earnestly desired to establish a 
relationship with the “local.” They 
experimented by opening up the 
parameters of their artistic practices 
in the context of Rivington Street. The 
ambition for inclusivity was at the 
core of early shows such as Christy 
Rupp’s Animals Living in the City 
(1980), where artwork contributed 
by artists, scientists, and school chil-
dren was displayed non-hierarchically 

in the gallery. [Fig.5] The storefront 
window was cordoned off from the 
main gallery with chicken wire to 
house a live hen, mice, pigeons, and 
even cockroaches in an attempt to 
explore the intersection of the animal 
world with the human in the degraded 
environment of the neglected city. 
The exploitation of the authentic site 
of an ill-maintained tenement build-
ing led to art practices that were an 
odd combination of the domestic and 
the anarchic9. 

The goal to create a citizens’ center 
found some traction with the neigh-
borhood’s children, but it proved 
harder to engage the adult population 
who were confronted with the hard-
ships of survival and mistrustful of 
the idea of a critical, white, artist 
middle-class in their neighborhood. 
Despite the good intentions to create 
a nexus for the community, the artists 
were unable to bridge the social 
divide, but their desire to create a 
place—one that welcomed all manner 
of informal public participation—pro-
duced an energetic locus for political 
and artistic exchange.
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Art Squat: 
1990’s
 With its imaginative activities and 
desire to connect to the city and the 
housing trauma, the first generation 
of occupiers transformed the ill- 
maintained residential building into 
a place that allowed collectivity to 
flourish. These small gains were 
threatened as the economy picked 
up in the 90s and the city evicted 
low-paying tenants from its proper-
ties in hopes of auctioning them off 
to private developers. The culture 
of resistance and the many advocacy 
groups that had formed in the pre-
vious decades made these evictions 
protracted and combative10. The 
residential tenants at 156 Rivington, 
lacking support and resources, were 
gradually squeezed out of the build-
ing. ABC No Rio, however, refused to 
vacate. During this time, the building 
was run by a new generation of punk 
rock activists more cognizant of the 
contest for space and less focused 
on the integration of the larger public 
though art. 

In 1994 when the city cut water 
and electricity to the building and 
stopped accepting rent from the 

gallery, a group of squatters moved 
into the empty apartments on the 
third and fourth floors to protect 
ABC No Rio from impending evic-
tion. Supportive pro bono lawyers 
challenged the City by using ABC 
No Rio’s fifteen-year history of press 
and artistic self-promotion to por-
tray the HPD as a negligent landlord 
and ABC No Rio as a productive 
social organization. 

The multifaceted resistance involv-
ing a combination of street protests, 
squatting, and petitioning proved 
fruitful. In 1997, the city stopped 
eviction proceedings and agreed to 
transfer the ownership of the building 
to ABC No Rio if it could raise funds  
to repair the building. In the next few 
years the collective raised over $1 
million through benefits, concerts, 
and lobbying politicians for support. 
By 2006, the city transferred own-
ership of the building to ABC No Rio 
and provided the institution with 
$1.35 million for a complete rebuild. 11
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Public Interior: 
2000–2014
Sustained occupation of site and an 
open door policy have indeed contrib-
uted to a diverse and evolving prac-
tice over the years at ABC No Rio. 
As the Puerto Rican and Dominican 
immigrants became a minority in the 
neighborhood, the impulse to form 
community has been replaced by a 
desire to maintain a venue where the 
youthful DIY culture can still exist.

ABC No Rio currently operates as a 
“collective of collectives.”12 Its web-
site declares, “The battle to secure 
ABC No Rio has been waged through 
Do-It-Yourself volunteerism, art and 
activism, without giving-in or sell-
ing-out to corporate sponsors.”13 The 
punk rock concerts still attract young 
people from around the city, and 
initiatives such as Books Through 
Bars provide reading material to pris-
oners. The international organization 
Food Not Bombs operates out of an 
old apartment kitchen on the second 
floor, and the third floor is home to the  
Zine library, a one-of-a-kind archive 
in the city. [Fig. 6] A bath is used as 
the darkroom and a former kitchen 
functions as a print shop. 

A visual-arts collective continues to 
curate themed shows, and installa-
tions from past shows remain on the 
stairwell, landings, and rooms within 
the building. The artworks that 
encrust the walls are an introspective 
extension of the exposed guts of the 
building. [Fig.7]

Lamberto Fernando’s drawing in  
the stairway became a part of the 
annual Ides of March Show in 2004.  
[Fig.8] The show’s catalog notes,  
“The Pipeline Project is a mixed 
media collage that began with the 
creation of Brick Boy, inspired by 
the youthful spirit of ABC No Rio.” 
The plumbing rendered in exquisite 
detail, “symbolizes the intercon-
nectedness of the subconscious. The 
addition of the houses made of plas-
ter explored the hidden connections 
of people in their private spaces.”

The private interior with its con-
nection via plumbing to the subcon-
scious in the work of the artist seeks 
to connect to a larger public. The 
squatter politics and reconciliation of  
the public agenda within a semi- 
private realm makes this and other 
works within ABC No Rio potent. 
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The fragile materiality of the current 
building is clearly celebrated and 
exposed through these physical inter-
ventions and political mobilizations. 

The new building designed by 
architect Paul Castrucci maintains 
all of the current programs. [Fig.9] 
Envisioned with a façade composed 
of solar panels and green-walls, the 
building strives to be 100% energy 
efficient. The organization sees the 
sustainable principles that dominate 
this architectural scheme as an 

appropriate symbol of its endurance. 
The architect’s renderings show a 
minimal white interior composed of 
galleries and artwork that sits neatly 
within its frame. The preservation 
the collective espouses is not that  
of East Village nostalgia but rather  
of a volunteer-run arts center  
dedicated to exhibiting the works  
of young artists and providing a  
base for political mobilization. 

Fig. 9
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Art, Politics, and Place
Rosalyn Deutsche in her book 
Evictions: Art and Spatial Politics 
(1996) writes, “Social space is pro-
duced and structured by conflicts. 
With this recognition, a democratic 
spatial politics begins.”14 The con-
flicts arising from saving a building 
and making it meaningful have in 
large part informed the practices of 
generations of patrons at ABC No 
Rio. The artists who founded ABC 
No Rio saw it as an extension of 
their living situation and used its 
domestic shabbiness to mount a 
larger critique of the ways in which 
government failed to respond to the 
housing crises. The focus away from 
gallery to activist squat in the second 
phase directed the energy from the 
practices that resisted institutional-
ization towards what Gerald Raunig 
calls “the process of instituting.”15 
The broader ambition of this process 
was to move from a belligerent cri-
tique of the state, to finding ways of 
self-governance. By prioritizing its 
legitimacy as a community center 
that benefits from the ever-evolving 
collectives of artists, ABC No Rio 
managed to distinguish itself from 
the alternative art spaces that were 
pressed to return to the art institu-
tional fold to survive.

The prohibitive rents in the neigh-
borhood have pushed both the 
Latino and the younger artist com-
munities that still visit ABC No Rio 
to live outside the city. The current 
crowd that gathers at the building is a 
dispersed community of commuters. 
The building thus stands at the cusp 
of this tenuous relationship between 
a past when space and politics were 
fiercely contested in this part of the 
city and a future where resistance 
to consumerism still strives to hold 
a place in the urban landscape. The 
anarchic domesticity within the old 
building allowed various groups and 
individuals to capture space and 
make it meaningful through the DIY 
attitude that ABC No Rio celebrates. 
The proposed new spaces and func-
tioning utilities will no doubt make 
the experience of being part of this 
building very different. The chal-
lenge of overcoming the odds will no 
longer be tied to the lack of amenities 
but rather to forming new criteria 
that address the question of the art-
ist’s response to civic agency. 
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1. The account of the show and the founding of ABC No Rio is documented 
in Alan Moore and Marc Miller, ABC No Rio Dinnero: The Story of a Low-
er East Side Art Gallery. New York City: ABC No Rio and Colab projects, 
1985. Excerpts of the book also available at http://98bowery.com/ 
return-to-the-bowery/abcnorio-the-book.php

2. For a more detailed analysis of this see Neil Smith, The New Urban Frontier: 
Gentrification and the Revanchist City. New York: Routledge, 1996.

3. See Julie Ault (ed.), Alternative Art New York, 1965–1985. New York: 
University of Minnesota Press, 2002.
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5. Billy Apple’s APPLE (1969), Robert Newman’s Gain Ground (1970), 
Alanna Heiss’s 112 Greene Street (1970), The Kitchen (1971), A.I.R. 
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to some of these alternative spaces over time—including of course,  
ABC No Rio.

6. Colab member Alan Moore presents this perspective in, “Local History: 
The Battle for Bohemia in the East Village,” (with James Cornwell) in 
Julie Ault (ed.), Alternative Art New York, 1965–1985. New York: Uni-
versity of Minnesota Press, 2002.

7. Artist quote from Lehmann Weichselbaum. “The Real Estate Show.” 
East Village Eye, 1980.

8. Information about the early shows in this section is from the source 
quoted in note 1.

9. Alan Moore in his chapter, “Punk Art” in Protest and Counterculture in 
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to a larger art/music/club culture. 
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13. See note 12.
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MIT Press 1996, p. xxiv.
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Fig. 1: ABC No Rio: Street view. Photograph by Jade Doskow © (2012)

Fig. 2: ABC No Rio: Internal programs and street view. Diagram by  
author (2014)

Fig. 3: Artist Rebecca Howe and her octopus paste-up from the Real Estate-
Show (1980) Colored Xerox mounted on wall of ABC No Rio.  
Photograph by Author (2014)

Fig. 4: Murder Junk and Suicide Show (1980) at ABC No Rio. 
Installation by Artist John Morton in perennially leaking closed off  
 vent shaft (1980). Photograph by Tom Warren (1980)

Fig. 5: Animals in the City Show (1980) at ABC No Rio 
 Artist Christy Rupp cleans out cage as upstairs neighbor Maria  
 Costa looks on (1980). Photograph courtesy Marc Miller, ABC Rio  
 No Dinero: The Story of a Lower East Side Gallery 

Fig. 6: ABC No Rio-Zine Library (2012). Photograph by Jade Doskow © 

Fig. 7: View of Print shop with wall relief by artist Fabian Berenbaum.  
Photograph by Author (2014)

Fig. 8: The Pipeline Project by artist Lamberto Fernando in the ABC No Rio 
stairway. Photograph by Author (2014)

Fig. 9:   ABC No Rio: New building proposal showing passive design  
principles (2010). Courtesy Paul Castrucci (Architect) and ABC 
No Rio
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By Antonia Hollerbach PhD

After graduating in 2006 from Parsons my whole life 
changed: I started with a holiday job and became the CEO of 
Universalprojekt, an interior design & construction company 
located in the middle of Germany and operating all over 
Europe. Today my team and I build more than 320 shops and 
retail spaces every year – with a clientele growing every day.

Back in Europe my first “project” was building a glossy pink 
kitchenette for my best friend. From there I went high speed 
to designing and projecting retail stores up to 4000sqm.

What keeps me going is my passion for interior design and  
the gratification I experience through the feedback we 
receive from people operating and living in the created 
spaces. That’s the real power of our work.

It is an ongoing learning experience. Every new client, every 
new industry we are conquering has its own language and 
rules which we have to adapt to.

Ideas, sketches, and a storybook set the foundation for a  
new exciting space. A retail space is only the canvas for the 
products presented to the customers – it has to tell a story 
and build the world around the retail brand. Our job is to 
create a unique touch and feel of our clients’ brands at the 
point of sale.

Photo | ©CeundCo+AndreasWeiss
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What I experienced in my years working for Universalprojekt 
is that innovation plays a vital role: unexpected designs gain 
our clients attention and stand out from the crowd of compet-
itors. Therefore, having an “open mind” for innovation while 
respecting all functional requirements is key for our success.

However, without knowing your tools you can never realize 
an aesthetic and functioning design. In order to get your 
ideas across you need to be able to sketch them and later 
proceed with technical drawings – detail by detail.

Interior Design is not happening in an office – it is influenced 
by society, fashion, …even by politics or ethics.

Thus, young designers should travel the world, always trying 
to take in ideas from all kind of fields and translate these 
ideas into their own drawings. Designers should be present on 
construction sites. They should try to be materials experts, 
to be “hands on.” and to listen to the feedback brand repre-
sentatives and selling staff give.

They must communicate with their clients for retail projects, 
figure out their needs, get to know the products. They must 
also know the consumers for these products. They need to 
understand the brand. Only then will retail design succeed in 
bringing the brand’s identity to life.
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In 2002, Hayes co-founded Slade Architecture. She is a licensed 
architect in New York. In 2010, Hayes was selected by the 
Architectural League of New York for their Emerging Voices 
program and served as a juror for the program the following 
year. Hayes has also served on a variety of other design juries 
including AIA awards NJ Chapter and Electrolux Design Lab.

Hayes brings an unusual, multi-faceted background to her 
design work. She has a Bachelor of Science and Master of 
Engineering degrees in civil/structural engineering from Cornell 
University as well as a Master of Business Administration 
degree from the Wharton School of Business. Prior to Slade 
Architecture, Hayes worked at Arup in London and NYC, 
and Skidmore, Owings and Merrill in NYC as well as Boston 
Consulting Group. 

Hayes’ design approach is informed by her experiences 
living and working in London and Rome as well as her time 
with other related endeavors: structural engineering, 
web-design/branding, jewelry design and strategy consulting. 
Hayes is also a dedicated mother of four. 
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Barbie Shangai
The 35,000 square foot first ever Barbie Flagship store combines references 
from product packaging, decorative arts, fashion and architectural iconography 
to create a modern identity for the store, expressing Barbie’s cutting-edge fashion 
sense and history. The façade is made of two layers: molded, translucent 
polycarbonate interior panels (analogous to the blister packaging the dolls are 
packaged in) and flat exterior glass panels printed with a whimsical lattice frit 
pattern. The two layers reinforce each other visually and interact dynamically 
through reflection, shadow and distortion. 

Photographer | Iwan Baan
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Virgin Atlantic Clubhouse at Newark
The Newark Clubhouse brings together NYC’s downtown flair and Virgin 
Atlantic’s warmth and individuality. It’s organized around a faceted bar in 
the center of the lounge, culminating in a crystalline bottle display under  
the central skylight. The geometry of this object ripples across the ceiling;  
an abstract geometric canopy that spills up into the two skylights.
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Virgin Atlantic Clubhouse at JFK
The Clubhouse functions as a hybrid -private members club, boutique hotel 
lobby, restaurant and chic bar. Bounded on two sides by expansive views over 
the jet ways, aircraft and a direct view of the iconic TWA terminal, the lounge 
picks up on the glamour of the ‘60s air travel with an uptown vibe.
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Johanne Woodcock, CID, AIA
woodcocj@newschool.edu
Degree(s): M Arch, Columbia University; 
BFA, Rhode Island School of Design
Work: Director AAS Interior Design, 
Parsons The New School for Design; 
Founder, InsideInside Digital Archive
www.insideinside.org

Virna Abraham LC
VirnaAbraham212@gmail.com
Degree(s): MFA Lighting Parsons  
The New School for Design; BA Interior 
Architecture, University of California  
at Davis
Work: Project Manager,  
Schwinghammer Lighting
www.schwinghammerlighting.com

Emily Abruzzo AIA
Degree(s): M Arch, Princeton University; 
BS, Columbia College.
Work: Editor, 30 60 90; Principal, 
Abruzzo-Bodziak Architects
www.abruzzo-bodziak.com

Adeboyega Adefope RA 
Degree(s): BFA, University College 
Dublin, Ireland
Work: Principal, GBOYEGA designworks 
www.gboyega.ws

Sandra Arndt
sandra@akte01.com
Degree(s): M Arch, Yale University; 
Master of Economics, University of 
Wuerzburg, Germany; BFA Academy of 
Art University, San Francisco California
Work: Principal, AKTE-01
www.akte01.com 

Sean Arrasmith AIA LEEDAP
Degree(s): MAAD, GSAPP,  
Columbia University; BA Washington 
State University;
Work: Principal of Future Made 
Architecture, PLLC.
www.seanarrasmith.com

Andrew Ashey
a.ashey@gmail.com
Degree(s): M Arch, Yale University; 
MA The New School, in Media Studies
BS, Northeastern University
Work: Project Manager, Joel  
Sanders Architect. 

Philippe Baumann AIA
Degree(s): M Arch, Rice University; BA, 
Brown University
Work: Principal, Baumann Architecture 
www.philippebaumann.com

Gerald Bodziak
Degree(s): M Arch, Princeton University; 
BS, University of Michigan
Work: Principal at Abruzzo- 
Bodziak Architects
www.abruzzo-bodziak.com

Lorella Brockelsby
BrockleL@newschool.edu
Degree(s): BA, Marymount Manhattan
Work: Professor of Humanities, SCPS 
NYU, PT Associate Teaching Professor, 
Parsons The New School for Design

William Choi
willchoi@willchoi.com 
Degree(s): M Arch, Harvard University; 
BD, University of Florida
Work: Mike Jacobs Architecture
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Egbert Miles Chu  
RA, LEED AP
egbertchu@gmail.com
Degree(s): M Arch, Columbia University;
BA, University of California at Berkeley
Work: Partner ATTN ATTN
www.attn-attn.com

Michelle Cianfaglione
cmish1011@gmail.com
Degree(s): M Arch, University of 
Pennsylvania; BPS, University at Buffalo
Work: Principal, Michelle Cianfaglione 
Design Works, LLC

Cory Collman  
RA LEED AP BD+C
Cory.Collman@gmail.com
Degree(s): M Arch, Yale University;
BS Arch, University of Illinois 
Urbana-Champaign
Work: Gluck+

Antonio Di Oronzo RA
Degree(s): Doctor of Architecture, 
Sapienza Rome; MS Urban Planning, City 
College of New York
Work: Principal, Bluarch Architecture 
www.bluarch.com

Nadia Elrokhsy AIA  
LEED AP
elrokhs@newschool.edu
Degree(s):M Environmental Design
in Architecture, University of Cambridge, 
U.K. , B Arch, Pratt Institute
Work: Assistant Professor of Sustainable 
Design, Parsons The New School for Design

Kevin Estrada RA
kevin@goweetu.com
Degree(s): MS in Advanced Architectural 
Design, Columbia University; 
B Arch, Illinois Institute of Technology 
Work: Partner, Weetu, Architecture  
and Branding

Annie Evelyn
otherannie@gmail.com
Degree(s): MFA and BFA, Rhode Island 
School for Design;
Work: Founder/Designer New 
 Colony Design
www.annieevelyn.com

Bren Galvez Moretti  
LEED AP BD+C
Bren.Galvez.Moretti@gmail.com
Degree(s): M Arch, Massachusetts
Institute of Technology, B Arch University 
of California at Berkeley
Work: Designer, RAAD Studio

Brad W. Groff, AIA
groffb@newwschool.edu
Degree(s): M Arch Harvard  
Graduate School of Design; B Arch  
Penn State University
Work: Shop Architecture

Keith Geldof
Degree(s): BFA Illustration and 
AAS Interior Design, Parsons
Work: Principal, Keith Geldof Designs 
www.keithgeldof.com
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Douglas Greico
Degree(s): EMBA, London Business 
School; M Arch, Columbia University; 
B Arch, Auburn University
Work: Principal, Take Group
www.takeworldwide.com

Alexa Griffith Winton
griffika@newschool.edu
Degree(s): MA, Bard College
BA, Smith College
Work: PT Assistant Professor, Parsons 
The New School for Design

Andrew Herbert
aherbert@incorporatedny.com
Degree(s): M Arch, University of  
Florida; BS University of Virginia,  
Systems Engineering 
Work: Designer, Incorporated 
Architecture & Design

Thomas Hickey AIA
Degree(s): M Arch, Columbia University; 
BA, University of Kentucky 
Work: Principal, Grade Architecture  
and Interiors 
www.gradenyc.com

Kent T. Hikida  
AIA LEED AP ID + C CDT
Kent_Hikida@gensler.com
Degree(s): M Arch, Columbia University;
 BA, Bennington College
Work: Project Manager, Gensler 
Architects and Interiors

Justin Huxol
Degree(s): M Arch, Harvard University;
BA, Brown University
Work: Principal, HUXHUX Design
www.huxhux.com

Lorraine Karafel PhD
karafell@newschool.edu
Degrees: PhD, New York University;
MFA, Columbia University, 
BA, Rutgers University
Work: Assistant Professor of Art History
Parsons The New School for Design 

Augustus Kim Wendell
Degree(s): MFA, School of Visual Arts; 
BS Arch, Northeastern University
Work: Partner, Kim Wendell Design
www.kimwendelldesign.com

Pamela Klein
kleinp@newschool.edu
Degree(s): MFA, BFA, Pratt Institute
Work: Associate Professor, Parsons 
The New School for Design

Kristina Kesler
knkesler@gmail.com
Degree(s): M Arch, University of 
Washington; BA, DePauw University
Work: Project Architect, 
ODA-Architecture

Alexander Levi AIA
Degree(s): M Arch, Yale University;
BA, Wesleyan University
Work: Principal, Slo Architecture
www.sloarchitecture.com
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Pierpaolo Matridonna AIA
ppmartiradonna@gmail.com
Degree(s): MSAAD Columbia University;
BS, Faculty of Architecture Bari, Italy
Work: Senior Associate 
Solomonoff Architects

Caroline Mckeough
Degree(s): BA Linguistics, University
of Ottawa; AAS Interior Design, Parsons
The New School for Design
Work: Principal: C McKeough unLtd
www.cmckeough.com

Yuri Miyamoto
yurimiyamoto@gmail.com
Degree(s): MSAAD Columbia University; 
B Arch, Tec de Monterrey
Work: Designer, RAAD Studio

Julia Molloy
Juliaannmolloy@gmail.com
Degree(s): M Arch, Columbia University,
BA, Barnard College
Work: Spacesmith & Co-Founder, XLXS
www.XLXS.org

William Mowat
william.mowat@gmail.com
Degree(s): MSAAD, Columbia  
University, BFA & BArch Rhode Island 
School of Design
Work: Co Owner/Founder Associated 
Fabrication LLC, 4-Pli and AHeirloom Inc.

Anurag Nema
Degree(s): M Arch, Clemson University
B Arch, National Institute of Technic
Work: Principal Nemaworkshop
www.nemaworkshop.com

Anne Nixon RA
Degree(s): M Arch, Yale University;
B Arch, Rice University; 
Work: Principal, Brooklyn Office 
Architecture + Design
www.brooklynoffice.com

Cary Ng
c@caryng.com
Degree(s): BS, Cornell University;
CADA, SCPS, New York University 
Work: Freelance CSI Artist

Robin Reigi
Degree(s): BFA, School of Visual Arts
Work: Principal, Robin Reigi Inc.
www.robin-reigi.com

Adam H. Rolston, AIA
Degree(s): B Arch, Syracuse University
Work: Managing & Creative Director,
Incorporated Architecture & Design
www.incorporatedny.com

Randolph Sabedra IESNYC
Degree(s): BA Architecture, California 
Polytechnic State University, Ecole des 
Beaux-Arts.
Work: Principal, RS Lighting Design
www.rsltg.com

Taka Sarui
Takasmurf@gmail.com
Degree(s): M Arch, Columbia University,
BA, Dartmouth College
Work: Co-Founder, XLXS
And Project Manager at D’Apostrophe
www.XLXS.org
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Amanda Schachter AIA
Degree(s): M Arch, Princeton University;
BA, Columbia University
Work: Partner, Slo Architecture
www.sloarchitecture.com

Veronica Siebert
Veronica.esme@gmail.com
Degree(s): M Arch, Harvard University;
BA, University of Virginia
Work: Designer, Gachot Studios

Ashley Simon
Degree(s): M Arch, Harvard University;
BA, University of William and Mary
Work: Freelance Writer, Photographer
www.ashleysimone.com

Hayes Slade AIA
Degree(s): MBA Wharton, Masters 
Engineering and BS Engineering Cornell 
University
Work: Partner, Slade Architecture
www.sladearch.com

Christopher Teeter
M. Arch University of Pennsylvania
B Arch University of Kansas
Work: Partner, Metamechanics llc
www.metamechanics.com

Ioanna Theocharopoulou 
PhD
Theochai@newschool.edu
Degree(s): PhD, Columbia University; 
MSAAD, Columbia University;
Diploma, Architectural Association, 
London U.K.
Work: Assistant Professor of Interior 
Design, Parsons The New School for Design

Ghislaine Vinas
Degree(s): BFA, Philadelphia College  
of Art
Work: Principal: GVInteriors
www.Gvinteriors.com

Julian von der Schulenburg
Schulenburg@vonarchitects.com
Degree(s): M Arch, Accademia di 
Architecttura, Mendrisio/Switzerland
Work: Principal, VON, Brooklyn
www.vonarchitects.com
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Executive Dean 
Joel Towers

School of Constructed Environments Dean 
Brian McGrath

Editor  
Johanne Woodcock

Editorial Associate  
Jim O’Connor

Editor for Academic Text 
Ioanna Theocharopoulous

Art Director
María Alcira González
www.marialci.com

Typeface
Ghandi Sans & Serif, designed by Librerias Gandhi S.A. de C.V. 
www.tipografiagandhi.com

Dala Floda Bold, designed by Designed by Paul Barnes.
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Pedro Barillas | FreeMan Hotel
Winner, 2014 IIDA Student Design Awards

2014 Hospitality Magazine Student Design Award:  
(Second Place was awarded to two Projects)

Ana Paula De Alba | 37GHotel
2014 Hospitality Magazine Student Design Award:  
(Second Place was awarded to two Projects)

Amy Reiff | Oasis Hotel
2014 IIDA Awards, Honorable Mention
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Hayes Slade of SladeArchitecture
2014 James Beard Foundation Awards. Finalist  
(Virgin Atlantic Newark Clubhouse)

2014 AIA New York Design Awards. Award of Merit, Interiors 
(Virgin Atlantic JFK Clubhouse)

2013 Interior Design Magazine Best of Year. Winner, Lounge/
Bar (Virgin Atlantic Newark Clubhouse)

Justin Huxol of HuxHux Design 
2013 Interior Design Magazine Best of Year: Honorable Mention 
(Hollow Table)

Amanda Schachter & Alex Levi, SLO Architecture
2014 Richard L. Blinder Award, James Marston Fitch  
Charitable Foundation 

2014 AIANY 2014 Design Award for Harvest Dome 2.0

2013 New York Foundation for the Arts Fellow

2013 Dwell Vision Award

Emily Abruzzo & Gerald Bodziak of  
Abruzzo Bodziak Architects

2014 Arnold W. Brunner Grant (AIA), for  
“The 4D Lightful Gardens”

2013 AIA New York Design Award: Merit Award, Projects,  
for Landscape (Triptych)
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Work 8
Interior SITES
How climate and culture can impact interiors

Forthcoming






